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Marketing, Sales and Services Cluster

Marketing Fundamentals Syllabus

Course Title:
Marketing Fundamentals

Instructor: Mrs. Brandy Redus
Course Number:  8602



Phone:  789-4350 Ext. 2145
Length:  120 Hours / 1 credit



Email:  brandyr@putnamcityschools.org
Room:  111



Planning time:  7th period


Course Description: This is a course of study in the basic marketing concepts and foundations with an emphasis on the application of technology to perform marketing duties/tasks and software applications including the use of word processing, databases, spreadsheets, and graphics. Course content includes topics related to human relations, math, communication, economics, selling, promotion, risk management, distribution, and marketing trends. Students learn office and job safety, competencies required to secure and hold jobs. Students will develop leadership traits and identify their leadership potential through participation in the DECA (an association of marketing students) student organization.

Grading policy
	The district grading scale will be used to determine a student’s grade:



90-100
A



80-89

B



70-79

C



60-69

D



Below 60
F


	Grading for this course:

DECA





20%

Daily work (homework, bell work, projects, etc.)


                                                           35%

Tests/Quizzes

    

           25%

Final exam



           20%



	
	


· All assignments should be turned in by the original assigned due date.  Any assignments not turned in by the original due date will not be able to receive full credit (10% per day will be deducted).  Homework assigned prior to an absence is due on the original date or immediately upon return of the student.  If a student is gone for athletics or other school-related activities, the assignment is due before the student is gone for the event.

Academic Dishonesty


Students should complete their own work.  Cheating is unacceptable and will result in a zero for the assignment, plus the possibility of further disciplinary action.
Methods of Instruction
Lectures, class discussions, hands-on-training, demonstrations, projects and performance evaluation 

	Required Certifications
	

	Brainbench (choose one):

OR

Equivalent Industry Certifications
	· Marketing Concepts (or)

· Sales Concepts

	ODCTE:
	Skills Standards

· Salesmanship

	Recommended Certifications

	Brainbench:
	· MS Outlook 

· MS PowerPoint 

· Computer Fundamentals 

· Business Ethics Awareness 

· Business Concepts 

· Telephone Concepts 

· Interpersonal Communications 

· Listening Skills

	Industry:
	A*S*K Institute (MarkED)


Primary Course Textbooks and Instructional Resources
· Marketing Essentials, L.S. Farese, G. Kimbrell, C.A. Woloszyk, 2006, Glencoe/McGraw-Hill, Woodland Hills, CA
http://www.marketingessentials.glencoe.com
· Marketing LAPS, (Learning Activity Packets), MarkEd, Columbus, OH
http://www.mark-ed.org 

· DECA
http://www.deca.org
· Virtual Business-Retailing, Knowledgematters, Inc.
http://www.knowledgematters.com
DECA

The DECA student organization is an integral learning process within the Marketing program.  Through various leadership activities, the student learns the elements of management, technical knowledge, problem solving, decision making, human relations, etc.  As a result, all students enrolled in the Marketing program are considered DECA members.  All members are expected to pay DECA dues and join this student organization.  DECA provides the opportunity for young people to learn leadership and professionalism, as well as compete scholastically within their industry.  DECA points will be distributed among each of the DECA leadership activities for all students, based upon their participation which counts as 20% of their total grade.  DECA members will be given the opportunity to go on field trips and leadership conferences to broaden their concept of various types of occupations and to receive leadership training.  This will be determined by approval of the teacher coordinator and the students’ other classroom teachers.  Students should dress professionally for such events.  DECA members will pay dues in the amount of $25.00 which covers membership in the DECA organization at the local, state, and national levels, a DECA t-shirt, the ability to participate in field trips and leadership conferences referred to earlier.  Payment of DECA dues should be received by September 11, 2014.
Class Guidelines/Procedures

· Be here!  Attendance is vital to your success in this class and the ability to receive credit.  The student handbook details the attendance policy.  You will be able to make up work for an excused absence.  It is your responsibility to ask me for your make up work!  

· Be on time.  On time means in the classroom preparing for the day’s activities.  If you are tardy, you should enter the class without disruption.  You must sign the tardy log!  Bring a pass if able.

· Be prepared.  Make sure you bring all necessary items to class.  You will not be allowed to leave to get forgotten items.

· Be respectful of classroom items (equipment, furniture) and keep classroom clean.  Please pick up all trash.  Remember, drinks with a screw-on lid only!  Snacks may be brought as long as there is no problem with trash, noise, distractions, etc.  No hot food!  Food and drink should be kept away from all computer equipment.  (This privilege is subject to change)

· Be focused.  Stay focused on what we are doing throughout the class period.  No sleeping!  No cell phones unless we are using them for class (I will take them)!!!  IPod’s may be allowed ONLY at certain times AFTER student/teacher discussion (if using IPod without permission, it will be confiscated).  If you finish your work early, you are expected to work quietly on other homework or read a book.  
· Be good people.  Represent yourselves, your family, and your school well.  Watch your language.

· Be mindful of hall passes.  If you take advantage of them, the privilege will be taken away.
· Be thorough!  Make sure you include the following items on all assignments:  Name, Date, Assignment Title, Class period.  Failure to include any of these items will result in a loss of points on that assignment.

· ALL work is to be placed in the appropriate basket.  Please do not place on my desk.  

Supplies needed
· 3-ring binder; can be shared with other classes
· Notebook paper

· Pencil or Pen (blue or black ink only)

Dear Parents and Guardians,

Welcome to the 2014-2015 school year!  I am excited to have your child in my class.  The previous pages outline my expectations for success in the classroom.  I ask that you not only read the expectations but also discuss them with your child.  As you read these, understand that I present my classroom guidelines as expected behaviors, not rules, therefore allowing students to make choices about whether or not they will follow these guidelines.  As in everyday life, choices we make have results/consequences.  If a student chooses to follow these guidelines, they can expect to be successful in the classroom.  If they choose not to, they should understand that the results they get may not be what they want.  

I encourage parents to be involved in their child’s learning and urge you to contact me at any time you have a concern or question (contact information on 1st page).  I would like to receive some information from you that will assist in our communication throughout the year.  Please fill in and sign the appropriate places on the next page and have your child return the bottom portion to me by Friday August 30, 2013. This document will constitute a grade in the class.  Let’s have a great year!










Mrs. Brandy Redus
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Marketing, Sales and Services Cluster

Marketing Fundamentals Syllabus Acknowledgement Form
Course Title:
Marketing Fundamentals

Instructor: Mrs. Brandy Redus

Course Number:  8602



Phone:  789-4350 Ext. 2145

Length:  120 Hours / 1 credit



Email:  brandyr@putnamcityschools.org
Room:  111





Planning time:  7th period
Student name:  __________________________________________  Period:  __________________

Parent/Guardian:

I, _____________________________, have read the expectations and guidelines for Mrs. Redus’ Marketing Fundamentals class for the 2014-2015 school year with my child and understand what will be expected of him/her.

Signed___________________________________________  Date________________

E-mail address ________________________________________________________________

Best phone number to reach you _____________________________________________________

Alternate phone number ____________________________________________________________

Anything you would like for me to know about your child ______________________________________________________________________

______________________________________________________________________

Student:

I, _____________________________, have read the expectations and guidelines for Mrs. Redus’ Marketing Fundamentals class for the 2014-2015 school year and understand what will be expected of me.

Signed ________________________________________  Date __________________

*Have student return for a grade.

[Type the document title]

[Type the date]
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