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FCCLA Mission 
To promote personal growth and leadership
development through Family and Consumer
Sciences education. 

Focusing on the multiple roles of family
member, wage earner, and community leader, 

members develop skills for life through
character development, creative and critical
thinking, interpersonal communication,
practical knowledge, and career preparation.
 



FCCLA Purposes:
1. To provide opportunities for personal  development and preparation
for adult life.
2. To strengthen the function of the family as the basic unit of society.
3. To encourage democracy through cooperative action in the home and
family.
4. To encourage individual and group involvement in helping achieve
global cooperation and harmony.
5. To institute greater understanding between youth and adults.
6. To provide opportunities for making decisions and for assuming
responsibilities.
7. To prepare for the multiple roles of men and women in today’s society.
8. To develop interest in family and consumer sciences, family and
consumers science careers and related occupations.



FCCLA Tagline

“The Ultimate
Leadership Experience”

 



Toward New Horizons

FCCLA Motto:



FCCLA Emblem

The emblem shows FCCLA is a dynamic, active organization bound for
the future. The collegiate lettering shows a focus on education and

student leadership. The swooping arch represents an active organization
that moves toward new arenas. The color of the emblem is red. Wear the

emblem over the heart or on a jacket pocket.



Red: suggests strength,
courage and determination

FCCLA Colors:

White: symbolizes sincerity of
purpose and integrity of
action.



FCCLA Flower: 
Red Rose

The Red Rose represents
the organization because it
gives joy through its beauty
and fragrance. It symbolizes

a desire for beauty in
everyday living.



Things to know
about joining

FCCLA


